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Topics

This Special Issue will include impactful papers focused on the critical role played by
knowledge and trust in data-rich business environments.

In today’s business environments, different actors - firms, suppliers, consumers, public
authorities, regulators and other stakeholders - can take decisions leveraging on the abundance
of proprietary and public data made available by digital technologies. The centrality of data
for managerial decision processes inspires new research questions on how organization create,
use and disseminate knowledge to generate a sustainable competitive advantage. In addition,
data fluidity in large networks of interconnected firms, customers and other actors creates
concerns that can be played out by putting trust at the center of such network of relationships.

The aim of this Special Issue is to investigate how knowledge and trust can be developed,
exploited, diffused, and protected in business ecosystems, where data are the main asset for
several actors.

We welcome contributions tackling with this broad area of research and include, among
others, the following topics:

- Machine-enhanced organizational learning

- Knowledge and trust in remote-working teams

- Knowledge and trust in collaboration business networks

- Consumer trust in data-rich business relationships

- Collaborative and data-enhanced innovations

Knowledge and trust for business model innovation and new product development
Ecosystems competition as a new management frontier

Knowledge transfer, trust, and privacy concern in data-rich business environments
Data and knowledge protection

This Special Issue welcomes both theoretical and empirical papers, leveraging various
methodological approaches, strongly supported by management literature.
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Paper submission (deadline November 15, 2021)

Sinergie Italian Journal of Management only publishes original work. Submitted papers must
not have been previously published in a refereed journal in its current or a substantially
similar form, and they must not be currently under consideration for publication in another
refereed journal.

Editors cannot provide any excerpts of the paper. Authors may download the PDF file of their
paper from the journal’s website.

Authors are required to express their consent to the publication of their disclosed e-mail
addresses, as stated by Italian Law D.Lgs. 196 of 30 June 2003. They must also commit
themselves to respect the journal publishing ethics, as specified at this link:
https://www.sijm.it/publishing-ethics/

Full papers should be submitted to the following address: laura.ciarmela@sinergieweb.it
Contributors should specify in the subject: “Paper submitted for the Special Issue Knowledge
& Trust.”

To assure quality of editing, especially of tables, graphs and figures, it is common to use a

Microsoft Word format, compatible formats are accepted as well.

File in .bmp, .jpeg, .jpg, .png, .gif formats can create problems in editing. If possible, please

avoid these formats and provide files containing additional tables and graphs in their original

format (e.g., xIs). The submission procedure requires authors to provide two separate files:

e The first file should be called ‘IA’, and it should only include the title of the paper,
information about the authors (name, title, affiliation, e-mail address and contact number),
acknowledgements and references to research projects that led to the drafting of the paper.

e The second file should be called ‘FP’. It must not contain any details regarding the
author(s), or any information that could be traced back to the author(s) (e.g.,
acknowledgements and similar expressions).

Author guidelines are described at the following link: https://www.sijm.it/author-guidelines/

Peer review process

The review process is described here: https://www.sijm.it/peer-review-procedures/

Some contributions that will not make it the first round of reviews will be selected for
presentation for the Sinergie SIMA Conference in June 2022, to be organized at Bocconi
University in Milano, Italy.
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Publication in Sinergie Italian Journal of Management

A selection of the papers submitted within the deadline will be included in the Sinergie Italian
Journal of Management Special Issue, due to be published at the middle of 2022.
The Special Issue will include also some invited contributions.

Sinergie is ranked “A” by AIDEA among lItalian business administration journals

(www.accademiaaidea.it). Publication in Sinergie Italian Journal of Management is free of
charge.
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